
FIH PORTRAYAL 
GUIDELINES 

for a gender equal, diverse and 
inclusive representation of hockey



Sport is one of the most powerful platforms for 
promoting gender equality, diversity and 
inclusion.

Sports coverage plays an important role in 
shaping gender norms and stereotypes and 
promoting new positive, diverse role models. 

The following guidelines have been inspired by 
the IOC Portrayal Guidelines (Portrayal 
Guidelines - olympics.com). They are aimed to 
the entire hockey community as a reference and 
guide for action. 
 

INTRODUCTION

https://stillmed.olympics.com/media/Documents/Beyond-the-Games/Gender-Equality-in-Sport/IOC-Portrayal-Guidelines.pdf
https://stillmed.olympics.com/media/Documents/Beyond-the-Games/Gender-Equality-in-Sport/IOC-Portrayal-Guidelines.pdf


PORTRAYAL 
is defined as the language 
(words and expressions), 
images and voices used, the 
quality and quantity of 
coverage and the 
prominence given, when 
depicting individuals or 
groups in communications 
and the media.



OBJECTIVE
Provide guidelines on how hockey players and coaches, men 
and women – globally – should be equally and fairly portrayed 
across all our communication channels and platforms.

MAIN PRINCIPLES

FAVOUR GENDER 
EQUAL, DIVERSE 
AND INCLUSIVE 

REPRESENTATION 
OF THE HOCKEY 

COMMUNITY.

AVOID BIAS OR 
NEGATIVE 

STEREOTYPES 
ON GENDER AND 

DIVERSITY. 

GENERATE NEW 
STRONG, POSITIVE, 
AND DIVERSE ROLE 

MODELS.



PORTRAYAL 
IN HOCKEY

Globally, hockey is equal in many aspects: 

- Equal participation of men and women players 
around the world. 

- Hockey matches are officiated by gender equal 
teams.

- Competitions formats and schedules are crafted 
identically for men and women. 

- Prize money for men and women athletes are 
identical. 

- Broadcasting rights agreements for women’s and 
men’s competitions have equal coverage. 



COVERAGE
Seek for balance in the 
quality and quantity of 
coverage of hockey 
players and coaches, 
independently of their 
gender or other 
differences; on all 
platforms and channels 
(media, social media, 
website, broadcast).
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IMAGES 
(PHOTOS OR VIDEOS)

There should be no distinction in the way 
players are portrayed and no stereotypical 
representation for men and women.

Portrayal of strength, power, skills, speed, 
agility and elegance should not be 
assigned to one gender or the other. 

Always favour diversity in your images.

Always respect the integrity of the athletes.
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LANGUAGE
Terminology used in written or oral expression should be bias 
free and contain no stereotypes that could imply superiority 
of one gender over the other. 

It is fine to refer to someone’s gender if it is known. Otherwise, 
use gender-neutral descriptions (use “their” instead of 
“his/her”, use “them” instead of “him/her”).

• It is ok to use the terms Female / Male or Women / Men
• Avoid, however, the use of ladies / men or girls /men. 
• Girls / boys is fine, if used with minors.
• When possible, use gender neutral terms (e.g. Producers, reporters, tv 

directors, sportsperson instead of sportsman / sportswoman, camera 
operator instead of cameraman, humankind instead of mankind, etc. 

• When referring to our events, hockey should never be linked to a 
gender (e.g. women’s hockey, men’s hockey). The use of gender is 
usually linked to a necessity of clarity and distinction. Prefer terms 
such as “Hockey men’s event”, “Hockey women’s event”. When 
possible, when men and women events are taking place together, 
neutral terms should be used, such as  “FIH Hockey World Cups”. 
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VOICES
We should ensure 
genuine, equal and 
balanced representation 
and exposure of voices 
from diverse genders and 
backgrounds.

Content or angle of 
interviews, questions or 
views should be similar for 
men and for women.
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SUMMARY & NEXT STEPS

SELF-
ASSESSMENT

Evaluate the way 
in which you are 

portraying 
athletes on your 

platforms. 

IMPLEMENTATION
Make sure you raise 
awareness among 
your stakeholders 
and start following 

these portrayal 
guidelines.

WORK ON EQUAL 
GENDER 

REPRESENTATION in
communication committees, 

communication staff, 
photographers, 

TV Directors/ Producers, etc

TRACK & SHARE
Report back to us, with 

comments and learnings so 
that we can ensure a global 

implementation and 
improvement of these 

guidelines.  



THANK YOU
FOR 

CONTRIBUTING 
TO PORTRAY 
HOCKEY AS A 

GENDER 
EQUAL, 

DIVERSE AND 
INCLUSIVE 

SPORT. 
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